


MTN Supplier Code of Conduct

MTN Group Executive and Chief Procurement Officer

Dear Suppliers,

MTN has a responsibility fo ensure Fhal our business practices are:
* Conducted according to local and international laws and standards

= Adhering to Fhe highest levels of efhical and moral conduct

We embrace this across all parts of our business, and we expect rhe same from

our suppliers.

This Supplier Code of Conduct sets out our approach ro driving sustainable business
practices and aims for Fthe highest efhical conduct. It ouflines our commitment to
respect and promote human rights and Ffair labour practices, including equal
opporfunities, environmentally sustainable business, and a zero-tolerance to bribery

and corruption.

MTN expects its suppliers Fo embrace this commitment to integrity by complying with

and training its employees and subcontractors on MTN'’s Supplier Code of Conduct.

By working fogether, we can creafte shared value for our customers and stakeholders.

Group Executive, Global Sourcing & Supply Chain

Please send an emadil o mtnglobalsupplychain@mtn.com for any queries related to the supplier code of conduct.
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MTN Supplier Code of Conduct

1. Supplier Code of ConducF

1.1 The Supplier Code of Conduct (this "Code”) sets ouft Fhe minimum standards that
each supplier of products or services Fo a member of the MTN Group of companies
("MTN") must comply with. A supplier also includes any person or entity that
provides goods or services fto third parties as a result of an agreement wirh MTN
or through the use of any facilities, nefwork or services made available by MTN.
The supplier mustk also ensure that itfs own employees, suppliers, service and
product providers, subcontractors and all ofher persons or entities under its

control comply with Fhis Code.

1.2 The objective of this Code is to provide clear and concise information detailing
the required minimum standards expected of every supplier in their inferaction

wifh MTN and ifs representatives.

1.3 The Code is not intended to change or replace the ferms or conditions of any
confract you may have with MTN. Rather, this Code establishes the basic
principles for business conduct which we expect from suppliers. Irrespective of
this document, if a contract between MTN and the supplier or local laws and
regulations contains stricter or additional requirements than this Code, Fhen we

expecl you Fo meel those more sktringent and additional requirements.

1.4 The Code is aimed al helping the current and continued implementation of our
commitment to international standards such as the Organisation for Economic
Co-operation and Development Guidelines for multinational enterprises, the UN
Guiding Principles on Business and Human Rights, the United Nations Global
Compact, Fhe Carbon Disclosure Project standard and the Core Conventions ofthe

InFernational Labour Organisation.

1.5 MTN strives to conduct business with suppliers who share our commitment to

high ethical standards and operate in a responsible and ethical manner.

1.6 MTN may verify a supplier's compliance with Fhis Code by performing audits or
ofher assessments of the supplier’s facilities, records and business processes.
In addition to ofher rights and remedies that MTN may have, violation of this
Code may resull in the disqualification and the fermination of the business

relationship between the supplier and MTN.
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1.7 This Code is divided into the following key fopics and themes:
= Erthics
e Labour, social and human rights
* Healfth, safety and environment
e Operations

* Violations

1.8 Acknowledgement of, and agreement fto, this Code is necessary and a
prerequisite For any supplierintending to work or do business with MTN. Suppliers
shall ensure that rhey are properly onboarded by MTN to aid in Fhe delivery of the

relevant products or services and be compliant with this Code.

2. Ethics

The supplieris expected Fo act with infegrity and conduct its business ethically and
responsibly in every aspect and in its dealings with MTN, including sourcing,

relationships and operations. Ethical requirements include the following:

2.1 Act ethically: Anti-fraud and zero tolerance
The supplier shall conduct business in accordance with Fhe highest efhical
standards and require the same compliance throughout its enftire supply chain.
The supplier shall demonstrate a zero-tolerance policy and practices prohibiting
any and all forms of corruption and bribery. All business dealings should be
fransparently performed and accurately reflected within the business records.
MTN encourages suppliers Fo choose fheir business partners carefully and only

affer conducting a thorough background check.

2.2 Act Ethically: Responsible Marketing & Advertising
Third-party suppliers must uphold the same standards set out in the MTN Responsible
Marketing and Advertising Policy. This includes service providers and vendors performing
services on behalf of MTN and/or supporting MTN services, as well as all partners,
infermediaries, agents, contractors, suppliers, and business partners supplying products

and services which may have a bearing on rhe MTN brand.

The MTN Responsible Marketing & Advertising Policy is committed fo maintaining the

trusted position and integrity of the MTN brand. All communications with the public,
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including marketing efforts, embody respect and a sense of responsibility. MTN customers

are at rhe centre of everything we do, and we strive to build strong, mutually beneficial
relationships with them. MTN marketing is legal, decent, honest, fruthful and prepared with

a sense of respect and responsibility fFo MTN’s consumers and stakeholders.

2.3 Anti-bribery and corruption
The supplier shall never, directly or through intermediaries, offer or promise any personal
or improper advantage in order to obtain or retain business or other advantage from a third
party, whether public or private. The supplier will not pay or accept bribes and facilitation
payments or arrange or accepl kickbacks and shall not fake any actions to violate or cause

its business parkners to violate any applicable anti-bribery laws and regulations.

2.4 Conflict of interest
The supplier shall avoid any acftual or perceived conflicts of interest. The supplier
shall not deal directly with any MTN representative whose spouse, domestic
parkner or other fFamily member or relaftive holds a significant financial interest
in the supplier. In the course of negoftiating an agreement with MTN or
performing the supplier's obligations, dealing directly with a spouse, domestic
partner or other family member or relative employed by MTN is also prohibited.
Suppliers shall declare potential conflicts of inferest as rhey arise throughout fhe
year. Suppliers shall be ftransparent about potential conflicts of interest and

disclose Fhem in writing Fo MTN.

2.5 Receiving of gifts and benefits

The supplier shall avoid giving gifts fo MTN representatives because even a well-
infentioned giff might constifute a bribe under certain circumstances or create
conflicts of inferest. Do not offer anyfhing of value to obtain or retain a benefift or
advantage for Fhe giver, and do not offer anything that might appear to influence,
compromise judgement or obligate the employee. If offering giffs, meals or
entertainment o MTN representatives, always use good judgement, discrefion

and moderation.

Please send an emadil to minglobalsupplychain@mtn.com for any queries related to supplier code of conduct g




MTN Supplier Code of Conduct

2.6 Anti-Money Laundering (AML)
Suppliers are expected to comply with all applicable regulatory and legal
requirements relating fo AML. MTN advocates for Fthe prevention and detection
of money laundering and financing of ferrorism. MTN is commifted fo comply
with all applicable regulatory and legal requirements relating o

AML/Combatting Financing of Terrorism (CFT). MTN also advocates proactive

management for the prevention and detection of Money Laundering and

Financing of Terrorism.

3. Labour, social and human rights

Suppliers are expected to comply with all applicable labour and human rights laws
and standards. They are also expected fo protect the human rights of fheir
employees and other personnel and to treat Fhem with dignity and respect. This

includes ensuring the following principles:

3.1 Respect and dignity
The supplier shall freal all employees and personnel with respect and dignity and
ensure fhat fhey are protected from physical, sexual, verbal or other forms of

abuse, coercion or harassment.

3.2 Freely chosen employment
Morden slavery, including forced labour, bonded or indentured labour,
involuntary prison labour or human trafficking, will not be utilised by fhe

supplier.

3.3 Child labour and young workers

A supplier may not employ child labour as per the ILO minimum age standards.

3.4 Non-discrimination and Fair treatment
MTN prohibits all forms of discrimination based on prejudices, including
discrimination based on race, colour, gender, sexual orientation, gender identity,
marital status, pregnancy, religion, political opinion, nationality, efhnicity, social
origin, social status, disability, age, labour union membership or employee

representation and any other legally stated ground.
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The supplier shall provide their employees and personnel with a workplace free
of harsh and inhumane treatment and free from any form of sexual harassment,

sexual, physical and other forms of abuse, corporal punishment or torture,

mental or physical coercion or verbal abuse of employees and personnel, or the
threat of any such treatment. The supplier is expected not Fo unfairly ferminate

any employment contract (or similar contract with a member of its personnel).

The supplier shall abstain from any form of harassment or discrimination against
MTN or its own employees; this includes but is not limited to verbal, sexual or

physical harassment, bullying, intimidation and embarrassment.

3.5 Wages, benefits and working hours

The supplier shall ensure that its employees and personnel work in compliance
with all applicable laws and mandatory industry standards pertaining fo regular
working hours and overtime hours, including breaks, rest periods, holidays and
maternity and paternity leave. Suppliers must strive fowards meefting the ILO

standard of 48 hours per week by reducing their working hours.

The supplier shall ensure thal employees and personnel receive al least fthe
minimum compensation or living wage, benefits and overtime payments required
by law. Even where overtime is allowed by law, the supplier will ensure that

employees and personnel do not work excessive overftime.

3.6 Social
MTN is commiftted Fo Fhe sustainable upliffrment of and the creation of shared
value within the communities in which it operates. MTN strives for the inclusion
of the marginalised and disadvantaged members of society, with a specific fFocus
on youth, women and persons who are differently-abled. MTN expects rthat the
supplier undertakes the same commifmenk, making a sustainable and lasting
impact in the communities and clearly demonstrating alignment with the United

Nations Sustainable Development Goals (SDGs).

3.7 Freedom of association, expression, privacy and security
MTN believes in rthe rights of all people to freely communicate and share

information and opinions and to enjoy the right to privacy and information
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security without interference. MTN will endeavour to protect the rights of all
people using its services in Fhe respective jurisdictions in which it operates.

The supplier shall ensure rthal its employees and personnel enjoy the right fo
freedom of expression and association and shall respect the rights of workers, to
associate freely, join or nol join labour unions, seek representation and join
workers' councils. Workers shall be able to communicate openly with
management regarding working conditions without Fhreat of reprisal, infimidation

or harassment.

4. Heallh, safelty and environment

Suppliers are expected to provide Fheir employees and personnel with a safe and
healthy working environment which also complies with all applicable standards,

laws and regulations. This also includes ensuring compliance with the Following:

4.1 Workplace environment
The supplier shall provide its employees and personnel with a safe and healthy
working environment. At a minimum, Fhe supplier shall provide adequate
workstations, including potable drinking water, adequate lighting, Ffemperature,
ventilation, sanitation and personal protective equipment. In addition, Facilities
shall be constructed and maintained in accordance with the standards sef by

applicable laws and regulations.

4.2 Emergency preparedness and response

The supplier shall identify, assess and be prepared for emergency situations. This
includes worker notification and evacuation procedures, emergency fraining
and drills, appropriate Ffirst-aid supplies, appropriate fire detection and
suppression equipment, and adequate exit facilities. The supplier shall regularly
frain employees on safe working conditions, emergency planning,

responsiveness, aswellas medical care.

4.3 Environmental authorisations, permits and reporting
The supplier shall obftain, maintain, keep current and comply with fthe reporting
guidelines of all applicable environmental permifts, approvals and registrations.
Where required by MTN, rhe supplier will be required fo provide proof of
environmental certification, authorisations or permits and its compliance with Fhis

Code.
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4.4 Resource consumption, pollution prevention and waste minimisation
The supplier shall apply the precautionary principle in its use of natural resources,
including energy and water. The supplier shall implement and demonsftrate sound
measures to prevent pollution, reduce biodiversity impacts and minimise e
generaftion of solid waste, wastewater and air emissions. Any waste, wastewater
or emissions with Fhe poftential o adversely impact human or environmental
health shall be appropriately managed, controlled and treated prior o release into

the environment.

4.5 Hazardous materials and product safety
The supplier shall identify hazardous materials, chemicals and substances and
ensure fheir safe handling, movement, storage, recycling, reuse and disposal. All
the applicablelaws and regulations related to hazardous materials, chemicals and
substances shall be strictly followed. The supplier shall comply with material
restrictions and product safety requirements set by applicable laws and
regulations. The supplier shall ensure that key employees are aware of and
frained in product safety practices, environmental hazards, risks and impact

management.

4.6 Climate Protection Governance and Performance
Suppliers must be conscious of their impact on the climate and work towards
minimizing negative environmental impact. MTN has sel science-based targefs
aligned to Fhe Paris Agreement, i.e. fo achieve a 50% average reduction in MTN'’s
absolute scope 1,2 and 3 emissions (fCO2e) by 2030. We manage our
environmental impact while we conftinually improve our environmental
performance based on our commifments:

e We are commifted fo environmental profection and management.

e We commil to using natural resources and energy more efficiently. We promote
and preserve biodiversity and ecology. We commilt to reducing emissions,
releases and waste.

e We shall ensure we remain compliant with Fhe applicable national laws and
environmental regulations.

e We strive to regularly engage with stakeholders on a full range of environmental

policies to ensure compliance with best practices and implementation.
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e We are committed to implementing an environmental management system and
adopting infernational environmental standards.

e We seek fo monitor our environmental performance and to report annually on
environmental issues using globally and locally recognised reporting standards.

e We shall foster environmental awareness and fraining and build a culture of shared
responsibility, enabling cross-functional knowledge sharing, behavioural change
and accountability.

e We shall promolte and demonsfrate environmentally sustainable development,
report on established objectives and measure progress conftinuously.

e We aim to regularly monitor, assess, seek fo avoid, minimise and report
environmental risks.

e We shall consider the environmental impacts of our purchasing decisions when
investing in digital products and services portfolio.

e We aim fFo collaborate with stakeholders to support progress towards green
technological solufions and resource management.

e We shall foster awareness and miftigation measures with our customers and users
of our premises and services as an advocate fo minimise fheir environmental
impact where practically possible.

e We aim fo embed sustainability across our supply chain and subcontractors and
promote environmentally sustainable business practices.

We encourage our suppliers Fo:

° Obftain top-down leadership support and commifkment to climate ackion and
environmentally conscious business
° Reduce greenhouse gas emissions and Ftailor clear emission reduction

implementation strategies

. Formally commil fo emission reduction Fargets in line with climate science

. Responsibly manage water use - quantity and quality

° Improve energy and resource efficiency and develop a clear renewable energy
strafegy

. Reduce waste generation
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5. Operations

Suppliers are expected to implement governance and management systems Fo
facilirafe compliance and to ensure conformance with this Code. This alsoincludes

compliance with the following:

5.1 Data protection and privacy
The supplier shall ensure that it uses, processes and safeguards information in
accordance with applicable laws and complies with all data profection and
privacy laws and standards. All information provided or made available by or on

behalf of MTN may only be used as expressly authorized by MTN in wrifting.

5.2 Intellectual property
The supplier shall respect and protect the intellectual property of all parties and
should not infringe or misappropriate the intellectual property rights of any

person or entity.

5.3 Information security and Cyber Security
The supplier shall ensure that they adequately monitor and manage cyber
security risks. The supplier is required to implement and maintain appropriate
technical, physical and operational safeguards and systems. The supplier shall
comply with all applicable laws and best industry standards fFor information

security and cyber security.

5.4 Sanctions and Trade Compliance
The supplier shall not breach any sanctions or trade compliance laws

or regulations.

5.5 Anti-competitive practices
The supplier shall nol engage in any anfti-competitive practices and shall comply
with all anti-trust laws. The supplier shall nof engage in any conduct which may

compromise fthe reputation of MTN or bring MTN into disrepute.

5.6 Business continuily management
The supplier shall have an appropriate business continuity plan in place to ensure
that Frhe supply of its products and services are restored within a reasonable

fimeframe in the event of an interruption to the supplier’'s business operations.
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5.7 Quality Management
The supplier shall ensure that goods and services supplied are of acceptable

quality and standard and comply with all applicable laws.

5.8 Risk management
The supplier shall have adequate systems, policies and processes in place for
identifying rhe environmental, health and safety, labour and human rights,
governance, ethics and legal compliance risks associated with ifs operations and
have appropriate procedural and physical controls fo manage such risks and

ensureregulatory and legal compliance.

5.9 Commiltment and accountability
The supplier is encouraged to have and implement corporate social and
environmental responsibility stafements endorsed by execufive management.
These should affirm the supplier's commifrment to fulfilling the expectations seft

forth in this Code by allocating appropriate resources.

5.10 Monitoring and reporting
MTN expects the supplier to ftruthfully and accurately disclose information
regarding the supplier's business activifties, sfructure, financial situation and
performance in accordance with applicable laws, regulations and prevailing
industry practices. The supplier shall implement appropriate measures to ensure

compliance with this Code.

6. ViolaFions

6.1 All MTN suppliers shall comply with this Code, as may be amended by MTN Group
Limited from fime to fime. The supplier identifies thalt another supplier is not
complying with Fhis Code, the supplier must report any violations of Fhis Code (to
MTN) as directed below:

« Call-+27 831237867
* Email - anonymous@trip-offs.nef

* Website - www.lip-offs.com

6.2 Suppliers are encouraged o contact MTN'’s internal investigations team directly

al Group.frm@mtn.com should they have any concerns. All the concerns reported

areinvestigated.
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6.3 Suppliers are encouraged to Be informed. Be aware. Be the voice!
6.4 In addition to any rights or remedies that MTN may have, failure fo comply with
Fhis Code, or any applicable laws or regulations, may resulf in Fhe rermination of

any agreement or engagement as an MTN supplier (including grey-listing and/or

blacklisting) and referral of the matter to local authorities.

7. Review and Updates

7.1 This Code may be amended by MTN Group Limited from Fime fo fFime, and the

updated Code will be made available on Fhe MTN website.
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